
 

 

CAMPAIGN SUPPORT 
Donations to the United Way annual Campaign supports our Community Investment 
Allocations to local health and human service agencies.  They also help support our 
internal projects and initiatives.  Our 2011-2012 goal is $700,000  
 

BUSINESS PARTNERS/SPONSORSHIP 
Donations support expenses of the 2011-2012 campaign and count towards busi-
ness donation.   Sponsorship levels: $250-$4,999 
Recognition:  On website, campaign materials and news releases at financial level 
of support. 

$500-$999:  Up to 50 participants in Corporate Cup Events 
 

$1000-$1,499:  Unlimited participants in Corporate Cup Events 
 

$1,500 and up:   Events Sponsorship with Banner and Unlimited participants in 
the Corporate Cup Events 
 

Campaign SPONSOR-$5,000 
 

The United Way of Greater Augusta is pleased to announce the “key” sponsorship opportunity for 
the 2011-2012 Program/Campaign year.  The LIVE UNITED sponsorship is a unique opportunity 
for a company to have their logo featured on all materials, media, website and at all events.  Pub-
lic recognition at our Annual Awards Event 
We will only take two (2) companies at this level for the 2011-2012 Programs/Campaign year.  



 

United Way events thank donors and volunteers for their accomplishments. Sponsorship of 
United Way events enables us to devote our Campaign  
proceeds to direct services. 
 
O  VOLUNTEER ACTION DAY – SEPTEMBER 9-11, 2011 

Donations support expenses of this free event, Live United Logo wear for volunteers, etc.  
Sponsorship levels: $500 (Event)           $350 (Lunch)  $200 (General) 
Recognition:  News release, posters , T-shirts and Lunch packaging 
 
O  ANNUAL MEETING/AWARDS LUNCHEON – APRIL 2012 

Donations support expenses of this free event and campaign awards.  
Sponsorship levels: $500 (Event)       $350 (Table)         $200 (Awards) 
Recognition: Listing in event programs, presentations, and display at event.  News      re-
lease. 

 

 



MEDIA 
 

 
 

 

 



INITIATIVES/PROGRAMS 
 

 

 



Our Business is interested in participating in the following sponsorship opportu-
nities.  Please contact us with more information. 
 

Business name: ___________________________________________________________ 
 

Contact name: ____________________________________________________________ 
 

Address: _________________________________________________________________ 
 

City, State Zip: ____________________________________________________________ 
 

Phone: _____________________   Fax: _____________________  
 

Email: ___________________________________________________ 

CAMPAIGN SPONSOR 

 LIVE UNITED Corporate Cup _____ 
 Business Partner/Sponsorship _____ 
 

EVENTS SPONSOR 
 Volunteer Action Day _____ 
 Annual Meeting/Awards Lunch  ______ 
 

MEDIA SPONSOR 
 Campaign Video  _____ 
 Campaign Ads _______ 
 Direct Mail Postcard _______ 
 UWGA Website  ________ 

 

INITIATIVES SPONSOR 
 Greater Augusta Volunteer Center _____ 
 Dolly Parton Imagination Library ______ 
 Stuff the Bus  ______ 
 Youth Venture  ________ 

 
We already do a workplace campaign!  (Thank you!) 
 
Our business is interested in learning how we can conduct a workplace campaign. 
 
We pledge $__________ Sponsorship for the 2010/2012 Campaign  

     (please select option below) 

MAIL TO: 
United Way of Greater Augusta 
C/O 2011-2012 Campaign 
P O Box 1166 

Fishersville, VA  
 
FAX: 540-213-1948 
 
EMAIL:   
uwga@unitedwayga.org 
 
For more information call:  

 

 

 

 

 


